To blog or not to blog

THAT IS THE QUESTION.
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1994 Age of SUIT amazon
1998 Age of Search Google!

Search the web using Google!

2007 Age of SUDSCription

The Context
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I What do people want?
Communication!

il | WILL TALK =
I What do businesses do? JE WITH ANYONE =8

Talk AT, I [200T

not WITH customers

WWW.Visitsteve.com

The Premise
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NMarkets are conversat.
conversations among humans sound human
natural, uncontrived, humble, hONest
public can switch, so can your staff i QUICkly
if you want us to talk to you, tell us something
TS AT businessisonly Paltof our lives,
JACLLL talk is cheap, silence is fatal

Lhe #nd of businEss as vsual

The Cluetrain Manifesto: The End of Business as Usual

by Christopher Locke, Rick Levine, Doc Searls, David Weinberger
Pub 1999 : readit for freeat  www.cluetrain.com
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http://www.amazon.com/exec/obidos/ASIN/0738204315/entropygradientr
http://www.cluetrain.com/
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NnMar kets are ¢
human
natural, honest
guick
tell us something

business is only Part of our lives

talk is Cheap, silence is fatal



http://www.iinet.net.au/
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The McGrow-Hill Compasies

nNMar kets are ¢
human
natural, honest
guick

BusinessWeek

Blogs °

will change

your husiness te
Look past the yakkers,
hobbyists, and political mobs.
Your customers and rivals are

figuring blogs out. Our advice:
Catch up...or catch you later.

MORE ON PAGE 56 >

| US something

SRR, business is only Part of our lives
biogosphers

talk is Cheap, silence is fatal

E




To blog or not to blog

THAT IS THE GQUESTION.

- what the?
- how?

- benefits?

- what now?
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Msk notwh at t he 1T nternet

ehY i
| Peer to Peer Sites
m Communitainment Sites

flickr BLOGS (Web Logs)

e RSS Feeds
. Podcasting

4&'2 BUSINESS

podcasts

Web 2.0
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THE RULESE
not expensive

Blog often, blog interesting
Show your paSSiOn
Encourage staff to blog

Be authentic
ldeas spread

Allow public to comment

NO ONe SAID
ARNTHING ABOUT | .
BLOGGING..

BLOGS

Aoleo g A Aot g
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expensive in time

DONO bl og 1 f
trying to sell

boring

a command + control freak

BLOGS

A@ﬁg"“d AA@”Q"“‘A
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Youdr e aWKONgggquesHdon, but since vy

o Better Traffic & SEO to your site

43 4 X \ﬁ Fun, empowering for you/staff

‘ Listen + Learn from your public

Gather interesting content

What goes around comes around
nNnMar kets are co

= the future of real estate marketing?

We're Going 0 Neeo More MONKEYS.

Benefits?

o teg kv g )



5

aussiehome com 12 REIWA western suburbs - 25" Sep 2008

Look at blogs, read loads of them

if you had a SO@P DOX,
what you speak about?

all

Start one today
(1t O0iswwiw.blegger.com)

How could your media
(your website) have a blog?

H/|FOR BLOGOSPHERE

NEAREST RECRUITMENT WEBSITE

Just do It.

U I VR W Vs



http://www.blogger.com/

To blog or not to blog

THAT IS THE QUESTION.

Charlie@



