
REIWA western suburbs - 25th Sep 20081

Charlie Gunningham



REIWA western suburbs - 25th Sep 20082

The Context

2007   Age of Subscription

1994  Age of Surf

1998   Age of Search
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The Premise

ï What do people want?

Communication!

ï What do businesses do?

Talk AT, 

not WITH customers
www.visitsteve.com



REIWA western suburbs - 25th Sep 20084

ñMarkets are conversationsò

conversations among humans sound human

natural, uncontrived, humble, honest

public can switch, so can your staff ïquickly

if you want us to talk to you, tell us something

business is only partof our lives, itôs all of yours

talk is cheap, silence is fatal

The Cluetrain Manifesto: The End of Business as Usual
by Christopher Locke, Rick Levine, Doc Searls, David Weinberger
Pub 1999 : read it for free at www.cluetrain.com

http://www.amazon.com/exec/obidos/ASIN/0738204315/entropygradientr
http://www.cluetrain.com/
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ñMarkets are conversationsò

human

natural, honest

quick

tell us something

business is only part of our lives

talk is cheap, silence is fatal

http://www.iinet.net.au/
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ñMarkets are conversationsò

human

natural, honest

quick

tell us something

business is only part of our lives

talk is cheap, silence is fatal
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- what the?

- how?

- benefits?

- what now?
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ñAsk notwhat the internet can do for youé ò

Peer to Peer Sites 

Communitainment Sites

BLOGS (Web Logs)

RSS Feeds

Podcasting

Web 2.0
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THE RULESé

not expensive
Blog often, blog interesting

Show your passion

Encourage staff to blog

Be authentic
Ideas spread

Allow public to comment

BLOGS
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BUTé

expensive in time

DONôT blog if youôre..

trying to sell

boring

a command + control freak

BLOGS
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Youôre asking the wrong question, but since you askedé

Better Traffic & SEO to your site

Fun, empowering for you/staff

Listen + Learn from your public

Gather interesting content

What goes around comes around

ñMarkets are conversationsò

= the future of real estate marketing?

Benefits?
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Look at blogs, read loads of them

If you had a soap box, 

what you speak about? 

Start one today
(itôs free ïwww.blogger.com)

How could your media 

(your website) have a blog?

Just do it.

http://www.blogger.com/
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